
 

COMMUNITY SCREENING GUIDE 
 
WELCOME! 
 
Thank you for signing up to host a screening of States of Grace  in your community! We are 
thrilled to partner with you to share the film with educational institutions and the medical 
community nationwide.  
 
Your efforts will help strengthen our partnership with AMWA and enable students and 
practitioners to experience the impact of the film with their peers. Audiences everywhere have 
told us again and again how meaningful it has been to watch States of Grace on the big screen in 
a communal setting. The film’s themes of loss, resilience, and renewal resonate in profound ways 
for viewers from all kinds of backgrounds with a wide range of life experiences. 
 
There are TWO quick steps to hosting a screening: 
 
ONE: If you haven’t applied to be a screening host yet, please fill out the Screening Application 
Form . Once your screening application has been approved, you’ll be emailed a copy of your license 
agreement and instructions on how to receive your States of Grace Screening Kit. Your screening 
kit will contain an exhibition DVD along with a discussion guide and links to more resources. 
 
TWO: Now that your screening has been approved, it’s time to spread the word. We’ll walk you 
through everything you need to host a successful event. 

 
 
Again, many thanks for joining with us to screen States of Grace in your community. Be sure to 
Like Us on Facebook and keep us in the loop @gracefilm @AMWADoctors. Now, in Grace’s 
words, “On with the show….” 
 
Warm regards, 

 

 
Helen S. Cohen and Mark Lipman 
Filmmakers 
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OVERVIEW: PLANNING A STATES OF GRACE SCREENING EVENT 
 
Documentaries have the ability to educate, but also to generate engagement that extends beyond 
the film. Screening events that facilitate meaningful discussion and reflection can encourage 
ongoing audience involvement in the subject of the film and have a positive impact in your 
community. The following suggestions will provide you with the tools you need to host the most 
impactful event possible.  
 
Create goals for the event  
What do you hope to achieve as a result of your event? Do you want to increase awareness or 
knowledge, change attitudes or behavior, or help people network in ways that spark energy and 
connection? Being clear about your goals will make it easier to decide how to structure the event, 
target publicity, and evaluate results.  
 
Outreach for partner organizations  
Consider inviting partners like those below to co-host your screening in order to reach more diverse 
audiences, promote initiatives, and share possible solutions to the challenges presented in the film:  
 

Caregiver organizations Disability advocates 

Interfaith organizations Buddhist / meditation 
groups 

Pastoral care groups LGBT groups & allies 

Film clubs/enthusiasts health departments and 
medical professionals 
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Plan ahead  
Choose a screening date at least several (4-7) weeks out to secure the best location, find partner 
organizations, and publicize the event widely. Are there local experts on the topic who should be 
present? Do you need a sign language interpreter or translator? Will you have a panel presentation, 
a structured Q&A session, or just an open discussion?  

 
Select a venue  
Is your screening location comfortable enough for viewers to sit through a feature-length film? 
Does it allow for an inclusive discussion? Is the building wheelchair accessible and easily reachable 
by public transportation? Does it have the appropriate screening equipment for the size of your 
audience? The best locations are those that regularly host film screenings, such as movie theaters, 
church meeting rooms, public libraries, community centers, schools, and labor halls. Be sure to test 
audio-visual equipment before the day of your event.  
 
Apply for event funding 
For each official AMWA Chapter or Branch hosting a STATES OF GRACE screening, there are 
limited funds ($50-$200 per event) available to help with event costs (refreshments, flyers, etc.). 
Email AMWA Associate Director Danielle Carrier (danielle@wjweiser.com) to apply for these 
funds. 
 
Choose a facilitator  
The facilitator plays an important role in creating an environment in which people feel respected, 
safe, and encouraged to share their opinions. University professors, journalists, clergy, and 
professionals from community organizations can provide background knowledge about the subject 
matter, and keep the dialogue moving forward. The STATES OF GRACE Viewer Discussion Guide 
has suggested questions the facilitator can use to help stimulate productive discussion.  
 
Publicity  
The STATES OF GRACE Press Kit  has materials to help you publicize your event, including a digital 
poster, social media posts, feedback form, trailer, key art, film synopsis, credits, directors’ 
statement, endorsements and reviews, and hi-res photos. Here are some tips on using these 
communications tools:  
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Email blasts . Make your invitation short and personal; ask recipients to spread the word  
Social media . Set up a Facebook event page; invite friends and organizations to attend the event  
Press releases . Contact writers and radio hosts who cover the subjects in the film 
Events listings . Promote the event on newsletters, listservs, and online calendars  
 
Post-screening discussion  
Before planning a long post-screening program, consider the length of the film (75 minutes), 
especially for evening events.  Since audiences will passively absorb a lot of information during the 
film, you may want to open the floor right away to questions, discussion, and next steps.  
 
Remind participants everyone in the group may have a different view about the film they have just 
seen.  Geography, age, race, religion, and socioeconomic status can all have an impact on comfort 
levels, speaking styles, and prior knowledge.  
 
End discussion with a plan for action. After an engaging film and a thought-provoking discussion, 
your viewers will hopefully leave the event wanting to take action. Provide a range of next steps 
that audiences can take in their communities.. Refer to the STATES OF GRACE Viewer Discussion 
Guide.  
 
Collect feedback and sign-in sheets. Remind viewers to fill-out feedback forms and sign-in sheets 
so you can stay in touch, find out more about community needs, and learn how to improve future 
events.  
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BASIC OUTREACH PRINCIPLES 
The success of your States of Grace screening depends on generating excitement and rallying your 
community. Here are some best practices to keep in mind throughout the process of planning and 
promoting your event: 
 
Encourage Action 
Your organization will have the best chance of hosting a successful event, raising and sharing this 
film’s powerful message when people take action to get the word out about the screening. 
 
Provide Necessary Details in Every Communication 
Always provide the event information — including date, time, and place — and the link to your 
Event Page. These details should be included in every message by email, Facebook, Twitter, and 
other social media channels. 
 
Foster a Sense of Community 
States of Grace  speaks to a number of issues and communities, including healthcare professionals, 
Buddhists, the LGBT community, people with disabilities, and caregivers. Be inclusive in your 
outreach and encourage your friends and colleagues to share news about the event broadly across 
their own networks. 
 
Be Persistent & Follow Up 
Don’t be afraid to send out multiple messages by email, Facebook, Twitter and other social media 
channels. On average, each individual post on social media is only seen by about 15 percent of 
your network! Continue posting every few days to make sure all of your friends and followers hear 
about the event. Keep your event fresh in everyone’s mind.  
 
Have Fun! 
We know firsthand that it can be a bit nerve-racking to host a screening.  We also know that 
watching States of Grace  on the big screen with a community of viewers is an electric experience. 
Enjoy the process by asking friends and family to support your efforts and sharing with others why 
you felt so passionately about bringing the film to your town. 
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PROMOTING YOUR SCREENING: SOCIAL MEDIA OUTREACH 
 
As the screening host, we recommend sharing news about your screening through social media 
with friends, family, and the community. Create fun and memorable posts to get the word out. 
 
Creating a Facebook Event Page 
To create a Facebook Event page for your States of Grace screening, follow these simple steps: 
 
Step 1: 
Go to the Events tab on the left-hand side of your Facebook page. 
 
Click +Create Event and enter the name of your event. For example: “States of Grace” screening 
at Harvard Medical School. Provide details about the event, including date, time, and location.
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Use social media banners and images from the Press Kit  for the Event Photo and Cover Photo. 
 

 
 
Step 2: 
Invite friends! Reaching out to every Facebook friend in your community will increase exposure.  
 
Post the Facebook Event on your Timeline and ask friends and family to share with their friends 
as well. 
 
Make sure everyone who joins your Facebook Event knows how to purchase/reserve tickets if 
applicable. Share this information on your Event Wall and send personal messages to anyone 
listed as “Going” or “Maybe.” 

 
 

Step 3: 
As your screening gets closer, post updates on your Event Wall and encourage friends to keep 
spreading the word. Add pictures, trailers, and clips from the film to build anticipation. 
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Sample Facebook Posts 
 
My AMWA chapter is hosting a screening of the powerful documentary “States of Grace” on 
[Date] at  [Venue] . Watch the trailer and reserve your spot at [Event URL]. 
 
Join me for a special one-time screening of the audience award–winning documentary “States of 
Grace” on [Date] . Go to [Event URL] . 
 
“States of Grace” chronicles the profound transformation of Dr. Grace Dammann and her family 
in the wake of a life-changing accident on the Golden Gate Bridge. One night only! [Event URL]

 
 
Sample Tweets 

 
Can’t wait for my screening of @gracefilm @AMWADoctors . Join the community in viewing this 
audience award–winner: [Event URL] #StateOfGrace #IfYouCanYouMust #AMWA 
 
Video Clips & Images 
Get social media banners, images, trailers, and clips from States of Grace in our Press Kit . 
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PROMOTING YOUR SCREENING: EMAIL TEMPLATES 
 
As part of your outreach strategy, you’ll want to tap into your personal networks. Start by 
spreading the word to family and friends using a personalized email message. Use the Family & 
Friends Email Template  (see below) as a guide to get you started, but make sure you customize 
your email. A heartfelt message explaining your connection to the film will go a long way toward 
inspiring people to attend! 
 
Once you’ve connected with your immediate contacts, reach out to organizations and groups with 
which you already have affiliations, e.g.your employer, your place of worship, a parenting group, 
or a book club. Think of this as a great way to bring together people from various parts of your life 
to enjoy an amazing documentary together. 
 
Next, it’s time to reach out to influencers — groups and organizations in your community that 
would be interested in helping to promote your screening of States of Grace because of a 
connection to the subject matter of the film. 
 
We suggest reaching out to healthcare services, Zen centers, LGBT organizations, disability rights 
groups, and caregiver networks. In your outreach, you might offer one or more of the following 
benefits: 
 
● A chance to speak at your screening before or after the film 
● A plug for their organization on your Event Page 

 
 
You’ll especially want to limit the total number of people speaking before and after the screening. 
Use the Community Organization Email Template  (see below) to get started on your outreach 
efforts to these groups. By running announcements in their email newsletters and on their social 
media accounts, they can reach a large number of potential viewers who will be interested in the 
film. 
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Promoting Your Screening: Family & Friends Email Template 
 
Subject: Help Me Bring “States of Grace” to [City] ! 
 
Message: 
 
Dear Friends OR Dear [Name], 
 
I am very excited to be hosting a special one-night screening of the documentary film States of 
Grace  on [Date]  at [Venue] . I would really love for you to come! 
 
States of Grace  chronicles Dr. Grace Dammann and her family as they navigate new roles and 
responsibilities following Grace’s miraculous recovery from a near-fatal crash on the Golden Gate 
Bridge. This inspiring, must-see film has won audience awards at multiple film festivals and has 
sold out screenings in cities across the country. 
 
To watch the trailer and learn more about the film, please visit: 
http://www.statesofgracefilm.com/ 

 
I’d love to see you in the audience, and I’d really appreciate you helping me spread the word so we 
can sell out this special one-night showing of States of Grace . I know it will be a memorable 
evening for everyone! 
 
Thanks for your support, 
Your Name 
 
P.S. Please share the screening’s Facebook Event page on your timeline!  
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Promoting Your Screening: Community Organization Email Template 
 
Subject: Collaborating on “States of Grace” [City]  Screening 
Message: 
 
Dear [Name] , 
 
My name is [Your Name] , and I am reaching out in regards to a screening that I’m organizing of 
the new documentary film States of Grace  on [Date] in [City] at the [Venue]. Here’s a synopsis of 
the film: 
 
The profound transformation of a San Francisco Bay Area family lies at the heart of this story 
about resilience and the healing power of community and spiritual practice. For Dr. Grace 
Dammann, a pioneering AIDS specialist, a routine commute across the Golden Gate Bridge 
turned tragic when another driver crashed head on into her car. After seven weeks in a coma and a 
dozen surgeries, Grace miraculously awakened with her cognitive abilities intact, though her body 
was left shattered. States of Grace follows her return home to the Buddhist community where she 
and her partner Nancy “Fu” Schroeder live with their teenage daughter Sabrina. 
 
To watch the trailer and learn more about the film, please visit: 
http://www.statesofgracefilm.com/ 
 
I believe members of your organization will be extremely interested in this film, and I was hoping 
you could share this event with your community.  
 
In exchange for your support, I’d be happy to have you or a member from your organization 
address the audience during the event. We can also feature your organization as an event 
presenter on the Event Page. 
 
Please let me know when you might have a chance to connect to discuss the screening further and 
your organization’s potential involvement. I look forward to hearing from you. 
 
Best wishes, 
[Your Name] 
 
P.S. Please share the screening’s Facebook Event page on your timeline. 
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PROMOTING YOUR SCREENING: PRESS OUTREACH 
 
A one-time, screening of the award-winning film States of Grace  is a great story for a local paper, 
radio calendar, or blog. People in your area would love to hear about this community-driven event. 
 
Contact editors and writers at local blogs and media outlets using our Sample Press Release 
(below) . Be sure to include any information about speakers or presenting organizations who 
might be able to provide quotes to the press about how the film connects to the local community. 
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Sample Press Release 
 
FOR IMMEDIATE RELEASE 
 
CONTACT: NAME 
EMAIL, PHONE NUMBER 
 

[Name] to Bring Award-Winning Documentary States of Grace to [City] 
Special One-Night Screening of Film About Crash Survivor 

 
“A poignant, universal saga. States of Grace achieves a relevance and a power  

that reaches well beyond its subjects.” 
–Michael Fox, KQED 

 
[City], [State] – [Date] – [Name] will be hosting a one-time screening of the feature-length 
documentary States of Grace, directed by Helen S. Cohen and  Mark Lipman, at [Venue] on 
[Date]  at [Time] .  
 
The profound transformation of a San Francisco Bay Area family lies at the heart of this film 
about resilience and the healing power of community and spiritual practice. For Dr. Grace 
Dammann, a pioneering AIDS specialist, a routine commute across the Golden Gate Bridge 
turned tragic when another driver crashed head on into her car. After seven weeks in a coma and a 
dozen surgeries, Grace miraculously awakened with her cognitive abilities intact, though her body 
was left shattered. States of Grace follows her return home to the Buddhist community where she 
and her partner Nancy “Fu” Schroeder live with their teenage daughter Sabrina. 
 
Directors Cohen and Lipman, longtime friends of Dammann, took a highly observational approach 
in documenting this heartrending journey. “We had a unique opportunity to capture the 
experience in an extremely personal and intimate way, given our history and closeness with the 
family,” says Cohen. “They gave us uncensored access to their lives, and we showed up to bear 
witness to their unfolding new reality.” 
  
[Include short description of your event’s special features, such as speakers, presenting 
organizations, etc.] 
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[Optional quote from Screening Host] 
 
About the Filmmakers 
Helen S. Cohen (Producer/Director) is an award-winning producer and painter. In addition to 
States of Grace , her producing credits include It’s Elementary: Talking About Gay Issues in School 
(1996), the groundbreaking documentary that addresses anti-gay prejudice and explores how 
teachers can include discussions about LGBT people in their classrooms; That’s a Family!  (2000), 
where elementary school–age kids describe in their own words the many shapes that families take 
in today’s diverse world; and Let’s Get Real  (2003), an in-depth look at name-calling and bullying 
in middle schools, told entirely from a youth perspective. Cohen has also directed, produced, 
and/or executive produced documentaries for public interest organizations, including Homes & 
Hands: Community Land Trusts in Action  (1998) and Street of Dreams: Development Without 
Displacement in Communities of Color (2013). 
 
Mark Lipman (Producer/Director/Cinematographer) is an award-winning filmmaker whose films 
have been broadcast nationally on public television. His producing credits include To Have and To 
Hold (1981), the first documentary to look at domestic violence through the experiences of men; 
Holding Ground: The Rebirth of Dudley Street (1996), a film about the Dudley Street 
Neighborhood Initiative’s successful efforts to revitalize a Boston neighborhood devastated by 
redlining, arson, and illegal dumping; Father’s Day  (2003), an experimental documentary about 
the death of his father; Gaining Ground  (2012), a sequel to Holding Ground that explores Dudley 
Street’s success in preventing foreclosures and fostering youth leadership; and Street of Dreams: 
Development Without Displacement in Communities of Color (2013). 
 

### 
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THE DAY OF YOUR EVENT 
Congratulations! You’ve finally made it to the big day. It’s almost time for you to sit back, relax, 
and enjoy the show. 
 
Here are a few last-minute items to keep in mind:  
 
Post on Social Media 
If seats still remain, remind friends and followers how they may reserve tickets. 
 
Venue Check-In 
We advise to arrive at the venue 1-2 hours before the screening to check in with venue 
management/audio-visual staff. Ask to do a “sound check” so you can check the volume level and 
make sure the projection works properly.  Discuss details about introductory remarks, special 
guests, and who is responsible for taking tickets (if applicable). 

 
 
Photos 
Don’t forget to take photos at your screening to share with the filmmakers, and your community 
after the event! Create special placards for people to display with a message for Grace and the 
filmmakers! (i.e. “If you can, you must.” --Dr. Grace Dammann) 
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AFTER THE EVENT 
 
Sample Thank You Email 
 
Subject: Thanks for Joining Us for “States of Grace” 
 
Message: 
 
Thank you so much for coming out to our screening of States of Grace. We are so grateful that 
you helped make this event possible! 
 
Grace and the filmmakers would love to hear from you. To learn more about what they are up to, 
visit the film’s website at www.statesofgracefilm.com. You can also follow them on Facebook and 
Twitter . If you’d like to post a review of the film, please go to IMDB or Rotten Tomatoes.  
 
We encourage you to share your reactions to the film with friends and family on Twitter and 
Facebook. Tag @gracefilm  #StatesOfGrace #IfYouCanYouMust  
 
Better yet, sign up to host your own screening at a theater or community venue. Keep spreading 
the word about this incredible film! 
 
Thanks again for your support. We couldn’t have done it without you! 
 
Sincerely, 
Your Name 
 
Social Media Posts 
Don’t forget to share photos with us on Facebook and Twitter! Tag us @gracefilm 
#StatesOfGrace #IfYouCanYouMust  
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APPENDIX: SCREENING HOST CHECKLIST 
 
Step 1: Book your Screening  
5–7 Weeks Before Event 
 
Action Items: 

● Fill out the Screening Application Form .  
● Inform AMWA’s National Office who the screening host contact (Name, title) will be who 

will facilitate the screening for your branch/chapter. 
● Set up your event page. Enter the details of your screening into the form.  

 
Complete?  
 
Step 2: Spread the Word! The Initial Push 
4–5 Weeks Before Event 
 
Action Items: 

● Social Media Outreach 
Alert your friends, family, and social networks through email, group lists, Facebook, 
Twitter, and other social media.  

 
● Personalize 

Spreading the word through social media is great, but don’t forget to connect with folks 
on an individual level. Share your reasons for feeling so passionate about States of Grace. 

 
● Tap Into Your Communities 

Tell organizations you are already associated with about the event, such as your employer, 
a club, a place where you volunteer, or a faith-based group. Even if they are not a 
film-oriented group, they may still want to help! 

 
● Find Influencers 

Groups whose interests align with the film are often willing to help get the word out. 
Contact Zen centers, LGBT organizations, disability rights groups, caregiver networks, and 
healthcare professionals. 
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Local Press & Blogs 
 

● Send Press Release 
Send local papers, radio shows, and blogs a press release about this special one-night-only 
event. Include materials from the film’s Press Kit. 
Posters 

 
● Make a Poster  

Use our poster builder to create a poster and ask local businesses near the theater if you 
can hang them in their windows. Distribute copies to Zen centers, LGBT organizations, 
disability rights groups, caregiver networks, and healthcare professionals. 

 
● Be Visual 

Use graphics, trailers, clips, images, and social media banners from the film’s Press Kit  in 
your promotional efforts. 

 
Complete?  
 
Step 3: Spread the Word! Updates 
2–3 Weeks Before Event 
 
Action Items: 

● Follow Up 
Reiterate your call to action encouraging people to get attend the screening. Update 
everyone through email, social media, and in person about your screening. 
 

● Engage Interest 
Keep everyone’s interest by sharing additional tidbits from the film and connecting the 
event to local interests. 

 
● Foster Community 

The more people actively promote the event, the more likely it is to be successful and have 
a positive impact. Create a sense of excitement and inclusiveness by emphasizing the 
unique opportunity to see the film as part of a community. Ask supporters to share news 
with their networks. 

 
Complete?  
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Step 4: Spread the Word! Final Countdown 
1 Week Before Event 

 
Action Items: 

● Final Countdown to Showtime 
Remind your networks that the event is upcoming. Ask supporters to do one last push to 
their friends and followers. “Only 4 days left until this screening!” 
 

● Get Excited 
Let your enthusiasm and passion shine! It’s infectious and will inspire others to help you 
promote the event at this critical time. 

 
Complete?  
 
Step 5: Event Preparations 
Within 7 Days of Event 
 
Action Items: 

● Confirm appearances with any special guests or panelists, if applicable 
● Prepare introductory and concluding remarks about the film 
● Message attendees to remind about event 

 
Step 6: Host the Screening  
 
Action Items: 

● Venue Check-In 
● Arrive at venue one hour before screening to check in with management. Discuss details 

about remarks, A/V needs, etc. 
● Photos 

Don’t forget to take photos at your screening to share with your networks after the event! 
 
Complete?  
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Step 7: After the Screening 
 
Action Items: 

● Send thank you email to attendees with links to review States of Grace on IMDB and 
Rotten Tomatoes 

● Post pictures from event on Facebook and Twitter. #StatesOfGrace #IfYouCanYouMust 
@gracefilm  

● Team Grace will be contacting you to collect the Screening Feedback Form and explore 
ways in which your institution may be able to use Grace’s story in your curriculum or 
medical practice. 

 
Complete?  
 

For more information about planning additional community screening of STATES OF GRACE,  
please contact Lara Tishler, Lara@openstudioproductions.com 
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